BUSINESS

STORYTELLING

It is no longer just what consumers buy, but what they buy into.

More than ever, there is one thing that truly separates many brands and companies today—that
one thing is STORY. When it comes to creating powerful brand connections, engaging
innovations, and inspirational business strategies, a good story can make whatever brands share
more impactful.

For this full-day workshop, presentations include surprising insights, engaging personal stories,
fun movie references, hands-on exercises, and “Hollywood-esque” tools. Participants will leave
with a series of inspiring story fundamentals, examples, and methods that can be applied by ANY
role within an organization and in ANY industry. Using the building blocks of storytelling,
participants will be able to develop strategies to bring innovative ideas and methodologies back to
the organization.

Participants will walk away with these
skills:

e Defining and leveraging the most
d distinctive quality of the brand idea in

’ ) ~ ‘ the stories

il B

e e Understanding how empathy serves as
the foundation for both the story and
innovation strategy

e Knowing where to look to find the best

"stories" to learn from

e Utilizing story principles to ensure data
and analytics are delivered in the most
powerful and compelling way

e How to use a story sequel plan for the
brand's strategy and long-term pipeline

Audience:

e Creating focused and clear presentations

Any professional within any industry. by leveraging a powerful story theme

e Crafting and using an elevator pitch to

Duration: . .
. , _ leave the audience wanting more
This program consists of 1 session on 1 day.

Cost: $650 General Registration
Select Discounts Available
0.6 CEUs will be issued for this program
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